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Demographics
Gender & Age Distribution of Respondents



of respondents plan to do 
their back-to-school 

shopping in 
autumn(September).

53%



Products to Buy
Which products are consumers planning to buy as school supplies?



5

of respondents state that they 
attend school/office on-site.54%



Electronics to Buy
Which electronic products are consumers planning to buy?



7

58%
of consumers plan to 
buy back-to-school 

supplies for their 
children.



Beverages to Buy at 
School or Work

● Consumers state that 
they prefer to buy 
mostly water, fruit juice, 
coffee, coke, and tea at 
school/work.

Which beverages do consumers prefer to buy at school/work?



Foods to Buy at 
School or Work

Consumers state that they 
prefer to buy mostly cake,  
sandwiches, chocolate, 
chips, burgers, and biscuits 
at school/work.

Which foods do consumers prefer to buy at school/work?



Shopping Preferences of Consumers
How will consumers buy a school supply?



11

of consumers will use their smartphones to 
purchase an item online!86%



Primary Reasons for Shopping Online
What are consumers’ primary reasons for shopping online?



Online Discovery of Products
How consumers tend to find school supplies online?



66% of consumers would purchase something on 
their mobile device directly from an 

advertisement if the product is relevant to 
them!
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